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By Chief/ Par le chef 
William Blair 


Social media does not 
have to change the way 
we communicate. 


A big challenge facing policing and public safety executives 
today is determining the best ways to use social media. 

In this edition, we are pleased to present three short articles 
on this topic. Hervey Simard discusses how the Victoria Police 
Department is using social media for law enforcement. Captain 
Michael Parker and Chief Ward Clapham present a U.S./Canadian 
comparison on social media and policing. The results of a recent 
survey of how Canadian police agencies and individual officers 
are using Twitter are presented in Laura Madison's article. Let 
us know your thoughts on these concepts and tell us what the 
CACP can do to support your efforts to more effectively connect 
with your staff and citizens through social media. 

At the Toronto Police Service, we are undertaking our own 
Social Media Project Charter. By the time this article goes to 
print, we will have hired an expert in social 
media to help guide us through this project. 
It is our hope that this person will work 
with various areas in the service to make 
recommendations on how we can use this 
technology as effectively as possible while 
respecting our law enforcement principles. 

Many people question why we haven't 
delved into this arena as of yet. Yes, we have a few officers 
who are doing tremendous work; but corporately, we are still 
in the early stages. However, as I'm sure many of you have 
experienced, for as many people who ask why we're not using 
social media, there are just as many within our own services 
who are asking why we shoutd use social media. 

Internet communication stirs up a number of fears and 
concerns. These are understandable given our daily experience 
with people who use, abuse, and exploit others and informa¬ 
tion on the Internet. 

I believe there is a middle ground between these two camps. 
Social media does not have to change the way we communicate. 
But, with the right training and governance, I believe it can 
help us capitalize on the opportunity to define our positions, 
market our services, get information to our communities and 
engage our citizens. 

I would encourage any police service, large or small, to con¬ 
sider developing a social media project that works for them. 

As we head into the busy holiday season, I wish you and 
those important to you a joyful celebration and a productive, 
successful new year. 
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MESSAGE DU PRESIDENT 


Un defi de taille se presente aujourd'hui aux dirigeants des 
services de police et de la securite publique : aborder les medias 
sociaux de fagon adequate. 

Trois courts articles sur le sujet vous sont presentes dans ce 
numero. Tout d'abord, Hervey Simard examine comment le Service 
de police de Victoria utilise les medias sociaux dans le maintien de 
I'ordre. Ensuite, le capitaine Michael Parker et le chef Ward Clapham 
comparent leur utilisation par les services de police americains et 
canadiens. Finalement, Laura Madison nous presente les conclusions 
d'une enquete recente sur ^utilisation de Twitter par les agents et 
les services de police canadiens. Partagez vos reflexions avec nous 
et dites-nous ce que I'ACCP peut faire pour soutenir vos efforts. 

Au Service de police de Toronto, nous sommes a developper 
notre propre charte d'utilisation des medias sociaux. Au moment 
de mettre sous presse, nous aurons embauche un specialiste qui 
nous guidera vers la realisation de ce projet. Nous esperons que 
cette personne saura s'adapter aux nombreuses facettes de notre 
service et soumettra des recommandations rendant ^utilisation de 
ces technologies aussi efficace que possible, dans le respect de 
nos principes de maintien de I'ordre. 

Plus d'un se demande pourquoi nous ne sommes pas plonges 
plus tot dans la vague. Et bien, meme si collectivement nous en 
sommes encore a nos premiers pas, quelques-uns de nos agents 
realisent deja un travail considerable. Force est de constater qu'il 
y a pourtant, au sein de notre service, autant d'individus qui s'in- 
terrogent sur la pertinence de I'utilisation des medias sociaux qu'il 
y en a qui se demandent pourquoi ils ne sont pas encore integres. 
Vous aurez sans doute observe vous-meme ce fait. 


Les medias sociaux n’ont pas 
a changer notre fagon de 
communiques 


La communication par Internet suscite plusieurs reticences 
justifies par I'observation quotidienne d'individus qui utilisent de 
fagon importune I'information qui est presente sur le Web. 

Je crois qu'un terrain d'entente est possible entre ces deux 
visions. Les medias sociaux n'ont pas a changer notre fagon 
de communiques Toutefois, avec une gestion et une formation 
rigoureuses, il s'agit d'un lieu privilegie pour definir nos positions, 
faire valoir nos services, informer nos communautes et inciter nos 
citoyens a s'engager. 

J'encourage tout service de police a creer un projet d'utilisation 
des medias sociaux qui repondrait adequatement a ses besoins. 

En cette periode mouvementee des fetes de fin d'annee, je vous 
souhaite a tous, ainsi qu'a vos proches, des celebrations chaleureuses 
et une nouvelle annee providentielle. 



is now... 


LiGHtSouareD Q 



Satellite Communications 
Reliable 
Interoperable 
Always Ready 
Never Out of Touch 

LightSquared 

1601 Telesat Court, Ottawa, ON K1B 1B9 
T : +1.800.216.67281 www.skyterra.com 
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FEATURE 


Beyond the Call of Duty 

Contributed by Special Olympics Canada 



In the month celebrating this powerful 
sport movement Special Olympics Canada 
thanks the "men and women in blue." 

For Johanne Lesage of the Montreal 
Police Service the question is not, "why 
become involved with Special Olympics?" 
but rather "why not?" Involved with the Law 
Enforcement Torch Run® for Special Olympics 
since 1997, Lesage is the program's director 
in Quebec. 


“If you’ve ever had any time with Special 
Olympics athletes, you will get hooked.” 


Let the Games begin! Lighting the cauldron at the 
opening ceremonies of the 2010 Special Olympics 
Canada Summer Games in London , Ontario. 

Place aux Jeux! Allumage de la vasque a la 
ceremonie d'ouverture des Jeux d'ete d'Olympiques 
speciaux Canada 2010 a London (Ontario). 


"Because of what we do, people can look 
at police officers very differently, sometimes 
very negatively, and that can make our jobs 
difficult," she says. "But there is something 
indescribable about how Special Olympics 
athletes make you feel, because of the 
belief they have in themselves. On difficult 
days, they definitely give me that push to 
move forward." 

Lesage remembers the early days of 
the Torch Run when it was launched in 
continued on page 10 


8 FALL»AUTOMNE 2010 



DOSSIER 


Au-dela du devoir 

presente par Olympiques speciaux Canada 



En ce mois celebrant ce fort mouvement 
sportif, Olympiques speciaux Canada remer- 
cie « les hommes et femmes en uniforme 
bleu ». 

Johanne Lesage du Service de police de 
Montreal ne se demande pas pourquoi elle 
s'impliquerait dans les Olympiques speciaux, 
mais plutot pourquoi pas. Elle est directrice 
de la Course au flambeau des agents de 
la paix du Quebec, pour laquelle elle est 
benevole depuis 1997. 

« Les gens ont parfois une opinion tres 
negative des policiers, explique-t-elle, ce qui 
peut compliquer notre travail. Mais il est 
impossible de decrire la maniere dont les 
athletes des Olympiques speciaux nous font 
sentir. Cela vient de leur confiance en eux. 
Quand ga va mal, ils me donnent I'energie 
pour avancer. » 

Mme Lesage se rappelle les debuts de la 
Course au flambeau au Quebec, sous la direc¬ 
tion du It Michel Lariviere. Elle a decouvert 
cet evenement lorsque des collegues Lont 
invitee a courir cinq kilometres. On vendait 
alors beaucoup de tee-shirts, mais I'activite 
a connu une croissance fulgurante depuis 
13 ans. Aujourd'hui, la section quebecoise 
de la Course compte des membres de la 
Surete du Quebec, la Police du CN et la 


suite a la page 11 
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continued from page 8 

Quebec under the Leadership of Lt. Michel 
Lariviere. Her first exposure came when 
she was challenged by fellow officers to 
run five kilometres in support of the sport 
movement. There were a lot of T-shirt sales 
then, but the subsequent growth over the 
past 13 years has been incredible. Today, 
Quebec's Torch Run also includes members 
of the Surete du Quebec, CN Police and the 
RCMP. Lesage is developing new partnerships 
with other municipal police forces and the 
military. 

Across the country, more than 12,000 
officers like Lesage work to raise money 


for Special Olympics programs in what has 
become the global organization's single 
largest grassroots fundraiser. 

At its most basic level, the Torch Run is 
a running event in which officers run the 
Flame of Hope™ into stadiums across the 
country for the opening ceremony of local, 
regional and national winter and summer 
competitions. 

A vivid example was seen at the recent 
12th Special Olympics Canada Summer Games 
held in London, Ontario this past summer. 
To the delight of athletes and 9,000 specta¬ 
tors, more than 550 officers and 200 cadet 


recruits ran the flame into the stadium as 
part of the Final Leg of the Torch Run. It 
made for a striking TV moment. 

At its most fully developed, the Torch 
Run has grown to include a wide range of 
fundraising initiatives. In Canada, more than 
$3.8 million was raised in 2009 through cam¬ 
paigns and events like roof sits. Polar Bear 
Plunges, the World's Largest Truck Convoy, 
plane pulls, and Toonies for Torches. 

"The fundraising success of the Law 
Enforcement Torch Run is extraordinary. 
Special Olympics Canada is extremely grate¬ 
ful for the commitment and generosity that 
is shown by the men and women of the 
Canadian law enforcement community to 
Special Olympics athletes and their families," 
says Neil Glasberg, chairman of the organiza¬ 
tion's national board of directors. 

In 1987, when the Torch Run made its 
Canadian debut, 11,000 individuals were 
registered in Special Olympics programs. 
Today, with the Torch Run's steadfast sup¬ 
port, there are more than 34,000. More 
impressive are the new programs, including 
those with a renewed focus on youth. Active 
Start and FUNdamentals, that target the 
two- to 12-year-old set. 

Over more than two decades, the Torch 
Run has expanded its scope and reach, 
enlisting new fans and supporters from 
among the ranks like Rick Lucy, Deputy Chief 
with the Abbotsford Police Department. 

Lucy first became involved with Special 
Olympics and the Torch Run in 1990, with 
the run from Calgary to Vancouver for the 
1990 Special Olympics Canada Summer 
Games. "Getting involved with the Torch 
Run was really a natural extension of 
what's involved in (community) policing," 
recalls Lucy. 

But it was perhaps the opportunity to 
participate in the medal presentations at 
those nationals, seeing the joyful faces of 
the athletes, and getting to know them, that 
really pulled it all together for him. 

Twenty years later, Lucy continues to 
help and his ties to the movement have 
only deepened. He sits on the executive 
of the local Torch Run program and will 
become its provincial director next year. He 
chaired the 2009 provincial summer games, 
and also joined Team BC as mission staff 
at the 2010 nationals in London, Ontario. 
In 2011, he will be off to Athens, Greece, 
as mission staff with Team Canada at the 

Special Olympics World Summer Games. 

continued on page 11 
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Now retired Chief Murray Faulkner with Emily Boycott, a national and 
world champion rhythmic gymnast. 

Murray Faulkner, chef de police a la retraite, en compagnie d'Emily 
Boycott, championne nationale et mondiale en gymnastique rythmique. 


THE LONDON EXPERIENCE 

This past summer, more than 1,400 athletes, coaches, and mis¬ 
sion staff gathered from across the country for the 12 th Special 
Olympics Canada Summer Games in London, Ontario. It was a time 
for "personal bests" and, for some, the next step on their road 
to the world games in Athens, Greece next year. 

It takes an amazing organization to pull together a sporting 
event of this magnitude, and Special Olympics Canada was truly 
fortunate to draw upon the London Police Service and the vision of 
then-Chief of Police Murray Faulkner, now retired ( pictured above). 
The veteran sat as one of the event's organizing chairs and was 
supported by some 25 LPS officers, including London LETR's Mark 
McCugan, who sat on various organizing committees, setting the 
pace in areas as diverse as fundraising, events, and sport technical 
and delivering a remarkable athlete-centred experience. 

L'EXPERIENCE DE LONDON 

L'ete dernier, plus de 1 400 athletes, entraineurs et represen- 
tants de mission de partout au pays se sont reunis pour les 12 es 
Jeux olympiques speciaux d'ete du Canada a London, en Ontario. 
C'etait I'occasion de se surpasser et, pour certains, de s'assurer 
une participation aux jeux mondiaux qui se tiendront Can prochain 
a Athenes, en Grece. 

On ne saurait tenir un tel evenement sans une organisation 
fantastique. Heureusement, Olympiques speciaux Canada a pu 
compter sur le service de police de London et son chef Murray 
Faulkner, maintenant a la retraite ( photo ci-dessus). II a siege 
au comite organisateur et s'est fait appuyer par 25 agents de 
son service, dont Mark McCugan qui s'est implique dans divers 
comites allant du financement, aux evenements et questions 
techniques, afin d'offrir a tous une experience remarquable axee 
sur les athletes. 


continued from page 10 

Take it from Lucy: "If you've ever had any time with Special 
Olympics athletes, you will get hooked." ♦ 

To get involved, contact your region's LETR director. Complete contact 
details can be found at www.specialolympics.ca. 


suite de la page 9 

GRC. Et Mme Lesage tisse des partenariats avec d'autres corps policiers 
municipaux, ainsi qu'avec I'armee. 

Partout au pays, plus de 12 000 policiers et policieres comme elle 
ramassent des fonds pour les programmes des Olympiques speciaux, 
dans le cadre de la plus grosse campagne de financement populaire 
de cet organisme mondial. 

Fondamentalement, la Course au flambeau est une course dans 
laquelle les agents de la paix portent la Flamme de l'espoir MC dans 
les stades du pays pour la ceremonie d'ouverture de competitions 
locales, regionales et nationals, d'ete et d'hiver. 

Les 12 es Jeux olympiques speciaux d'ete du Canada, tenus a London 
(Ontario) l'ete dernier, ont offert une brillante illustration de cette 
course. Pour le ravissement des athletes et des 9 000 spectateurs, 
plus de 550 agents et 200 cadets ont porte la flamme a I'interieur 
du stade pour le dernier trongon de la Course au flambeau. Ce fut 
un grand moment de television. 

A son plein developpement, la Course englobe une vaste gamme 
d'activites de financement, dont des sit-in sur les toits, des plongeons 

suite a la page 12 
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suite de la page 11 

d'ours polaires, le plus grand convoi de camions au monde, des tirs 
d'avion et Toonies for Torches. En 2009, ces activites ont permis 
d'amasser plus de 3,8 millions de $ au Canada. 

« La Course au flambeau connait un succes phenomenal, entonne 
Neil Glasberg, president du conseil d'administration. Olympiques spe- 
ciaux Canada est tres reconnaissante envers les hommes et femmes 
des services policiers canadiens qui demontrent tant de devouement 
et de generosite envers les athletes des olympiques speciaux et 
leurs families. » 

En 1987, la premiere edition canadienne de la Course au flambeau 
comptait 11 000 athletes. Aujourd'hui, ils sont plus de 34 000. 
Et n'oublions pas I'ajout de nouveaux programmes, dont certains 
s'adressent aux jeunes, comme Depart actif et FUNdamentals qui 
visent les 2 a 12 ans. 

Depuis plus de 20 ans, la Course au flambeau a etendu sa portee 
et touche de nouveaux partisans parmi les forces de I'ordre, dont Rick 


Learn more about Canadian agencies 
who benefit from Intergraph's 
leading CAD and mobile 
communications solutions. 

www.intergraph.ca/police 


Proudly supporting police 
agencies across Canada 
and around the world. 


-iNTERGMPH 


Johanne Lesage of the Montreal Police Service with colleagues 
during a provincial run. 

Johanne Lesage, du Service de police de la Ville de Montreal, 
accompagnee de collegues durant une course provinciale. 





Lucy, chef adjoint du service 
de police d'Abbotsford. 

M. Lucy a commence 
a s'impliquer dans les 
Olympiques speciaux et la 
Course au flambeau avec 
la course Calgary-Vancouver 
pour les Jeux olympiques 
speciaux d'ete du Canada de 
1990. « Cette implication est 
venue naturellement, comme 
une extension du travail de 
police communautaire. » 

Mais ce qui La convaincu, 
c'est probablement Loccasion 
de participer a la presenta¬ 
tion des medailles, de voir la joie sur le visage des athletes, de 
faire leur connaissance. 

Vingt ans plus tard, M. Lucy met toujours la main a la pate. II 
siege au comite de direction du programme local de la Course et 
deviendra administrateur provincial Lan prochain. II a preside les jeux 
d'ete provinciaux de 2009 et s'est joint au personnel de mission de 
I'Equipe C.-B. aux nationaux de 2010 a London. En 2011, il sera a 
Athenes, en Grece, avec la mission d'Equipe Canada aux Jeux olym¬ 
piques speciaux mondiaux d'ete. 

Laissons-lui le dernier mot: « II suffit de passer un peu de temps 
avec les athletes des Olympiques speciaux pour etre accro. » ♦ 


Oliver, a spunky child now enrolled in Active 
Start, one of several national Special Olympics 
programs targeting children and youth that are 
rolling out across the country. 

Oliver, intrepide participant a Enfant actif, 

I'un de plusieurs programmes nationaux 
d'Olympigues speciaux a cibler les enfants et les 
jeunes a la grandeur du pays. 


Pour vous impliquer, contactez le directeur regional de la Course au 
flambeau. Vous trouverez ses coordonnees au www.specialolympics.ca. 
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To inquire, call... 1.877.706.7678 Ext. 712 


www.thednalah com 
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2010 Conference Highlights 

Chiefs travel to Edmonton to reach “Pinnacle of Performance 77 By usa Gordon 



CACP President, Chief William Blair, Toronto Police 
Service; Warren Loomis, Versaterm; Paul McCullough, 
IBM, and A/Commr. Bud Mercer, RCMP. 

William Blair, president de I'ACCP et chef de police de 
Toronto; Warren Loomis, Versaterm; Paul McCullough, 
IBM, et Bud Mercer, comm. adj. de la GRC. 


Alberta's capital city hosted the 105 th 
annual CACP conference in August, welcom¬ 
ing more than 300 police leaders along with 
their families and other distinguished guests. 
This year's event, with the theme "Policing 
Excellence through Performance and Account¬ 
ability," offered a professional program that 
encouraged delegates to achieve the Pinnacle 
of Performance in their day-to-day work. Here, 
we share some of the conference highlights. 

At the Opening Ceremonies on Sunday, 
August 22, CACP President William Blair, Chief 
of the Toronto Police Service, welcomed del¬ 
egates to the conference, saying it was "a 
time to recommit to our association and to 
our mission of leading progressive change in 
policing." He went on to thank the more than 
350 members who are actively involved in 
association committees, saying their valuable 
work is "the backbone of the association." 

The 2010 conference was co-hosted by the 
RCMP and the Edmonton Police Service. Senior 
Deputy Commissioner Rod Knecht of the RCMP 
and Chief Mike Boyd of the Edmonton Police 
Service were both on hand at the Opening Cer¬ 
emonies to pass along greetings to attendees. 
In his remarks. Chief Boyd also thanked the 
local military police, calling their assistance 
"the icing on the cake." 

Other special guest speakers at the Open¬ 
ing Ceremonies included: The Honourable 
Ed Stelmach, Premier of Alberta; Edmonton 
Mayor Stephen Mandel; RCMP Commissioner 



William Elliott; Colonel Tim Grubb, Canadian 
Forces Provost Marshal; Trevor Maslyk, Execu¬ 
tive Director of the EMS Chiefs of Canada; 
Chief Bruce Burrell of the Canadian Associa¬ 
tion of Fire Chiefs; and Neil Glasberg, Chair, 
Special Olympics of Canada. 

Following the welcome speeches, the Min¬ 
ister of Justice, Robert Nicholson presented 
the National Youth Justice Policing Award. He 
thanked all members of the policing commu¬ 
nity who "put safety first and are committed 
to strengthening the youth justice system." 
Specifically, he recognized two policing pro¬ 
fessionals who have excelled in developing 
innovative programs that target youth at 
risk: 2010 National Youth Justice Award win¬ 
ner, Deputy Chief Gary McGuigan of the Char¬ 
lottetown Police Service and 2010 Certificate 
of Distinction recipient Constable Todd M. 
Snooks of York Regional Police. 

The CACP Recognition Awards were pre¬ 
sented by Chief Blair to Inspector Lance 
Valcour (Ret.) for championing the cause of 
emergency preparedness and first responder 
interoperability, and to Chief Superintendant 
Marty Cheliak, who travelled from coast to 
coast to promote understanding of the Cana¬ 
dian Firearms Program. 

Sunday evening concluded with the Presi¬ 
dent's Reception, featuring savory local cui¬ 
sine and opportunities for delegates, their 
families, sponsors, and exhibitors to connect 
with peers from across the country. 


CACP President, Chief William 
Blair, Toronto Police Service, 
with platinum sponsors, 

D/Commr. Rod Knecht, RCMP; 
Suzanne Beyba, Motorola; 

William Crate, Canadian Bankers 
Association; Harry Mann, 
Edmonton Police Foundation; 
Warren Loomis, Versaterm; and 
conference host Chief Mike Boyd, 
Edmonton Police Service. 

William Blair, president de I'ACCP 
et chef de police de Toronto, 
avec des commanditaires platine, 
le s.-comm. Rod Knetch de la 
GRC; Suzanne Beyba de Motorola; 
William Crate, Association des 
banquiers canadiens; Harry 
Mann, Fondation de la police 
d'Edmonton; Warren Loomis, 
Versaterm et I'animateur du 
congres, Mike Boyd, chef de 
police d'Edmonton. 



Monday morning kicked off a busy day of 
plenary sessions and trade show exploration. 
Highlights of the agenda included the presen¬ 
tation of the 2010 CACP/Motorola Award for 
Excellence in Emergency Preparedness. This 
year's national program winner is the Van¬ 
couver 2010 Integrated Security Unit. The 
regional program award went to Le service 

continued on page 16 
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Faits saillants du congres 2010 


Les chefs convergent sur Edmonton pour atteindre le 

«Sommet de la performance ^ Par Lisa Gordon 


La capitale de ['Alberta a accueilli plus 
de 300 chefs de police pour le 105e congres 
annuel de I'ACCP en aout dernier. L'evenement 
de cette annee, intitule « L'excellence poli- 
ciere par la performance et la responsabilite », 
offrait un programme encourageant les dele- 
gues a atteindre le Sommet de la performance 
dans leur travail. 

Lors de la ceremonie d'ouverture, le diman- 
che 22 aout, le president de I'ACCP William 
Blair, chef du Service de police de Toronto, 
a declare que c'etait« le temps de renouveler 
notre engagement envers notre association et 
notre mission de changement progressiste ». 
II a remercie les quelque 350 membres qui 
sont activement impliques dans les comites, 
affirmant que leur precieux travail est « I'epi- 
ne dorsale de ['association ». 

Le congres de 2010 a ete organise par la 
GRC et le Service de police d'Edmonton. Le 
premier sous-commissaire Rod Knecht de la 
GRC et le chef Mike Boyd du Service de police 
d'Edmonton etaient tous deux presents pour 
saluer les participants. Dans son allocution, 
le chef Boyd a egalement remercie la police 
militaire locale, appelant leur assistance « la 
cerise sur le gateau ». 

Parmi les conferences invites a inau¬ 
guration : I'honorable Ed Stelmach, premier 
ministre de I'Alberta; Stephen Mandel, maire 
d'Edmonton, William Elliott, commissaire de la 
GRC, le colonel Tim Grubb, Grand Prevot des 
Forces canadiennes, Maslyk Trevor, directeur 
general des directeurs de SMU du Canada, 
Bruce Burrell chef de ['Association canadienne 
des chefs de pompiers et Neil Glasberg, presi- 
dente des Olympiques speciaux du Canada. 

Le ministre de la Justice, Robert Nicholson 
a presente le Prix national des services poli- 
ciers aux jeunes. II a remercie les membres des 
corps policiers qui ont« fait passer la securite 
en premier et qui tiennent a renforcer le sys- 
teme de justice juvenile. » Plus precisement, 
il a rendu hommage a deux policiers profes- 
sionnels : le chef adjoint Gary McGuigan du 
Service de police de Charlottetown, gagnant 
du Prix national de la justice pour les jeu¬ 
nes 2010, et I'agent Todd M. Snooks M. de la 


police regionale de York, gagnant du Certificat 
de distinction 2010. 

Le chef Blair a remis le Prix de reconnais¬ 
sance de I'ACCP a I'inspecteur Lance Valcour 
(retraite) pour avoir defendu la cause des 
preparatifs d'urgence et L'interoperabiLite, et 
le surintendant en chef Marty Cheliak, qui a 
voyage d'un ocean a I'autre pour promouvoir 
le Programme canadien des armes a feu. 

La soiree du dimanche a ete couronnee par 
la reception du president, avec une savoureu- 
se cuisine locale et de nombreuses possibility 
de rencontre. 

Le programme du lundi comprenait la 
remise du Prix ACCP/Motorola pour ['excel¬ 
lence de la protection civile. Le gagnant de 
cette annee est I'Unite de securite integree de 
Vancouver 2010. Le prix du programme regio¬ 
nal est alle au Service de securite incendie 
de I'agglomeration de Longueuil et a I'Unite 
auxiliaire de la Garde cotiere canadienne pour 
leurs efforts de cooperation. Le programme 
Gold Exercise de la Vi lie de Richmond a gagne 
le prix de I'exercice regional. 

Le programme professionnel du lundi 
mettait en vedette M. Edwin J. Delattre, phi- 
losophe et pedagogue respecte, et le Gene¬ 
ral Walt Natynczyk, chef d'etat-major de la 
defense. Parlant de « I'ethique et la confiance 
du public », M. Delattre a fait valoir que la 
simple integration de I'ethique dans les corps 
de police ne suffit pas. « Les dirigeants pro- 
fessionnels et ethiques doivent s'assurer que 
leur personnel s'attend au pire dans la nature 
humaine, a-t-il dit. Nous voulons des les gens 
[dans notre personnel] qui sont equitables et 
justes, parce que notre caractere est deter¬ 
mine par Limitation et la pratique. » 

Le General Natynczyk a pris la parole pour 
discuter du leadership, avec trois messages 
cles pour« I'equipe unie » composee des For¬ 
ces canadiennes et les corps de police. Pre- 
mierement, le leadership est une question de 
credibilite. II a declare : « Nous avons une 
mission sacree. Nous devons maintenir des 
normes internes et externes. » Deuxieme- 
ment, le leadership policier est une question 
d'esprit d'equipe et de recherche constante 



Chief Stan Grier, Tsuu T'ina Nation Police Service and 
conference gold sponsor, Bob Nicholls, R. Nicholls. 
Stan Grier, chef de police de la nation Tsuu T'ina et 
le commanditaire or du congres, Bob Nicholls, de R. 
Nicholls. 




CACP/Motorola Award for Excellence in Emergency 
Preparedness recipients Staff Superintendent Jeff 
McGuire, Toronto Police Service and Insp. Dennis 
Crowe, RCMP, with Derek Prada, Motorola. 
Recipiendaires du Prix ACCP/Motorola pour 
l'excellence de la protection civile, Jeff McGuire, sur. 
de police de Toronto et Dennis Crowe, insp. de la 
GRC, avec Derek Prada de Motorola. 


suite a la page 17 
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continued from page 14 

de securite incendie de ['agglomeration de Longueuil and the Canadian 
Coast Guard Auxiliary Unit for their cooperative efforts. The City of Rich¬ 
mond's Gold Exercise was the regional exercise winner. 

Monday's professional program featured keynote speakers Dr. Edwin J. 
Delattre, respected philosopher and educator, and General Walt Natync- 
zyk, Canada's Chief of Defence Staff. Speaking about "Ethics and the 
Public Trust," Dr. Delattre made the point that the simple integration of 
ethics into police organizations is not enough. "Professional and ethi¬ 
cal leaders need to ensure their staff expect the worst in human nature. 
Remember, the most horrific predators in history were human, just as we 
are," he said. "We want people [on staff] who are fair-minded and just, 
because our character is determined by imitation and practice." 

General Natynczyk took the floor to discuss leadership, with three key 
messages for the "one team" made up of the Canadian Forces and civilian 
police organizations. First, leadership is about credibility. He said: "We 
have a sacred trust. We have to maintain standards both internally and 
externally." Second, law enforcement leadership is about teamwork and 
constantly striving for improvement. Teamwork is the focus between the 
Forces and the police. Natynczyk said he was "thrilled with the Olympics 
and the job we did." Third, leadership is about relationships and the trust 
and confidence we have in each other. Said Natynczyk: "As a leader, you 
have to listen. Respect the feedback, and address it, or you won't hear 
it again. Have a dialogue, and act on what you hear—there needs to be 
one standard across the board." 

On Monday evening, attendees enjoyed the world-renowned RCMP 
Musical Ride and then moved on to historic Fort Edmonton for a mouth¬ 
watering barbecue featuring prime Alberta steak. 

Tuesday, August 24 brought another full slate of plenary sessions. 
The keynote speaker of the day was Chief William J. Bratton (Rtd.) of the 
Los Angeles Police Department. Chief Bratton brought the message that 
"Cops Count—Police Matter." Within the context of his experience on the 
job, he made the case for community policing, saying that "those clos¬ 
est to the ground have the answers when it comes to reducing crime." 
He also discussed CompStat, an NYPD multilayered dynamic approach to 
crime reduction, quality of life improvement, and personnel and resource 
management. The accountability program has had a tremendously posi¬ 
tive effect on crime reduction in New York and is now replicated in many 
other locations. "To control behaviour you have to change it," Bratton 
said. "To create change, you must believe in your cause to inspire others 
to take it on and make it succeed." 

During Tuesday's luncheon the Bank of Canada Law Enforcement 
Award of Excellence for Counterfeit Deterrence was presented to recog¬ 
nize and honour RCMP Sergeant Susan MacLean and Corporal Tim Lau¬ 
rence, representing all members of the Integrated Counterfeit Enforce¬ 
ment Team in Greater Toronto, for their efforts resulting in the seizure 
of $4.2 million in counterfeit Canadian $20 bank notes and Sergeant 
Jean-Marc Michaud, of the Surete du Quebec in Montreal, for his com¬ 
mitment and dedication to the prevention of counterfeiting over a career 
spanning 25 years. 

Special Olympics delegates were on hand once again on Wednesday 
morning, to offer their sincere appreciation for the contributions made 
by CACP members in the Law Enforcement Torch Run (see feature story 
on page 8). 

The hot topic of social media and policing was tackled by Laura Madi¬ 
son of Dark Horse Consulting. She gave a brief overview of the definition 
of social media and some of the options, and recommended person¬ 
alizing social networking posts by including photos, names and ranks. 



Dr. Kash Ram , Director General , Road Safety and Motor Vehicle Regulation 
Directorate , Transport Canada and Chief Constable Jamie Graham , Victoria 
Police Department at the CACP Traffic Committee meeting. 

Kash Ram , DG, Securite routiere et reglementation automobile , Transports 
Canada et le chef Jamie Graham de la police de Victoria lors de la reunion 
du Comite de la securite routiere de I'ACCP. 



Supt. Brad Doucette , Edmonton Police Service; Supt. Greg Getty , Toronto 
Police Service; and Chief Earl Campbell , Miramichi Police Service discuss 
the CACP National Firearms Policing Strategy. 

Brad Doucette , sur. de police d'Edmonton; Greg Getty , sur. de police de 
Toronto; et Earl Campbell , chef de police de Miramichi , discutant de la 
strategie nationale sur les armes a feu de I'ACCP. 

Based on a Twitter study she conducted, Madison told the group that the 
Canadian policing community is one of the most active on that social 
networking platform. She highlighted that social media is the easiest 
way to connect with youth, since 70% of Canadian youth own a cell 
phone with Internet access. 

Hervey Simard of the Victoria Police Department, Captain Mike Parker 
of the Los Angeles County Sheriffs Department and Sergeant Tim Bur¬ 
rows of the Toronto Police Service joined forces on a panel that discussed 
the value of social networking sites and how police can capitalize on 
Internet-based communications. 

The sessions concluded with an open debate on the merits of social 
networking, facilitated by Chief Ward Clapham. Participants included 
Simard, Parker, Burrows and Madison. 

The 2010 CACP Conference ended with style, as delegates donned 
more formal attire for the annual Gala Awards Reception & Banquet. The 
Canadian Banks' Law Enforcement Awards were presented at the Gala to 
a list of distinguished recipients: 

• Detective Sergeant Brian McCready, Toronto Police Hold Up Squad 

• Detective Russ Fairey, Toronto Police Hold Up Squad 

• Constable Michael Kelly, Toronto Police 14 Division 

• Constable Timothy Trotter, Toronto Police 14 Division 

• Constable Chad Premack, Burnaby RCMP, Strikeforce Unit 

The CACP congratulates every 2010 award recipient and thanks all 
trade show exhibitors and event sponsors for contributing to the success 
of the 105 th annual conference in Edmonton. ♦ 

Join us for the 2011 CACP Conference in Windsor, Ontario from August 
21-24 , 2011. Look for more information at www.cacp.ca - click on 
Conferences & Events. 
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d'amelioration. L'esprit d'equipe est La priorite 
entre Les forces armees et La poLice. Le generaL 
Natynczyk s'est dit « tres satisfait du travaiL 
accompLi Lors des Jeux oLympiques ». Troisie- 
mement, Le Leadership depend de La confiance 
mutueLLe. Le generaL a expLique : « En tant que 
Leader, vous devez ecouter. Respectez Les com- 
mentaires, sinon vous n'en recevrez pLus. ». 

Lundi soir, Les participants ont admire Le 
carrouseL de La GRC, puis iLs se sont rendus au 
Fort Edmonton pour un deLicieux barbecue de 
boeuf de L'ALberta. 

Le mardi 24 aout a ete consacre aux sean¬ 
ces pLenieres. L'orateur principaL de La journee 
a ete Le chef WiLLiam J. Bratton (retraite) du 
Service de poLice Los AngeLe. Le chef Bratton 
a pris La defense de La poLice communautaire, 
en disant que « ce sont ceux qui sont sur Le 
terrain qui ont des reponses quand iL s'agit de 
reduire La criminaLite ». IL a egaLement traite 
de CompStat, une approche dynamique de La 
reduction de La criminaLite, de Lame Li oration 
de La quaLite de vie et de La gestion du person- 
neL et des ressources. Le programme de res- 
ponsabiLite a eu un effet extremement positif 
sur La reduction de La criminaLite a New York 
et iL est maintenant reproduit a de nombreux 
autres endroits. « IL faut changer Le compor- 
tement si on veut Le controLer, a decLare Le 
chef Bratton. Pour creer un changement, vous 
devez croire en votre cause et inspirer Les 
autres a en faire un succes. » 

Pendant Le dejeuner de mardi, Le Prix d'ex- 
ceLLence de La Banque du Canada en matiere 
de repression de La contrefagon a ete remis 
a La sergente de La GRC Susan MacLean et au 
caporaL Tim Laurence, representant tous Les 
membres de L'Equipe integree de Lutte contre 
La contrefagon dans Le Grand Toronto. Leurs 
efforts ont permis de saisir 4,2 M$ en faux 
biLLets de banque canadiens de 20 $. Aussi 
prime, Le sergent Jean-Marc Michaud, de La 
Surete du Quebec a MontreaL, pour son enga¬ 
gement et son devouement a La prevention de 
La contrefagon durant ses 25 ans de carriere. 

Des deLegues des Jeux oLympiques speciaux 
etaient sur pLace une fois de pLus Le mercredi 
matin, pour remercier Les membres de L'ACCP 
qui ont participe a La Course au fLambeau des 


responsabLes de L'appLication de La Loi (voir Le 
reportage en page 8). 

Le sujet bruLant des medias sociaux et 
La poLice a ete aborde par Laura Madison de 
Dark Horse ConsuLting. ELLe a donne un bref 
apergu de La definition des medias sociaux et 
de certaines des options, et a recommande 
de personnaLiser Les messages de reseautage 
sociaL en incLuant des photos, des noms et 
des rangs. S'appuyant sur une etude qu'eLLe 
a menee sur Twitter, Mme Madison a dit au 
groupe que La coLLectivite poLiciere canadien- 
ne est tune des pLus active dans Le domaine 
du reseautage sociaL. ELLe a souLigne que Les 
medias sociaux sont Les meiLLeurs moyens de 
communiquer avec Les jeunes, puisque 70 % 
des jeunes Canadiens possedent un teLephone 
ceLLuLaire avec acces Internet. 

Hervey Simard du Service de poLice de 
Victoria, Le capitaine Mike Parker du Service 
de poLice de Los AngeLes et Le sergent Tim 
Burrows du Service de poLice de Toronto ont 
participe a un paneL sur La vaLeur des sites de 
reseautage sociaL et comment La poLice peut 
capitaLiser sur Les commu¬ 
nications par Internet. 

Les ateLiers ont ete 
concLus par un debat sur 
Les merites des reseaux 
sociaux, anime par Le chef 
Ward CLapham. Parmi Les 
participants figuraient 
MM. Simard, Parker, Bur¬ 
rows et Madison. 

Le congres s'est ter¬ 
ming en beaute, par un 
gaLa en tenue eLegante. 

Les medaiLLes d'honneur 


des banques canadiennes pour action poLi¬ 
ciere meritoire ont ete remises Lors du GaLa 
aux recipiendaires suivants : 

• Sergent detective Brian McCready de 
L'escouade des braquages de La poLice de 
Toronto 

• Detective Russ Fairey, escouade des bra¬ 
quages de La poLice de Toronto 

• Agent MichaeL KeLLy, de La division 14 de La 
poLice de Toronto 

• Agent Timothy Trotter,de La division 14 de 
La poLice de Toronto 

• Agent gendarme Chad Premack, de La force 
d'assaut de La GRC a Burnaby 

L'ACCP feLicite tous Les gagnants des prix 
2010 et remercie tous Les exposants du saLon 
et commanditaires de L'evenement pour Leur 
contribution a La reussite du 105 e Congres 
annueL a Edmonton. ♦ 

Ne manquez pas Le Congres 2011 de L'ACCP a 
Windsor (Ontario) du 21 au 24 aout. Pour pLus 
d'informations, visitez www.cacp.ca et cLiquez 
sur Conferences & Events. 



Edmonton PoLice Service members , D/Chief DarryL DaCosta and his wife 
Lori , Supt. Brad Doucette , Supt. Ken McKay , and D/Chief Norm Lipinski. 
Des membres du service de poLice d'Edmonton, Le chef adj. DarryL 
DaCosta et son epouse Lori , Le sur. Brad Doucette , Le sur. Ken McKay et 
Le chef adj. Norm Lipinski. 
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Deputy Chief Steven Chabot (Rtd.) f Surete du Quebec; CorporaL Timothy Laurence , RCMP; Sgt. 
Susan MacLean , RCMP; Commr. WiLLiam ELLiott , RCMP; Gerry Gaetz r Chief of Banking Operations , 
Bank of Canada; Sgt. Jean-Marc Michaud , Surete du Quebec; Directeur GeneraL Richard 
Deschenes, Surete du Quebec; and CACP President; Chief WiLLiam BLair f Toronto PoLice Service 
at the Bank of Canada Award for Counterfeit Deterrence ceremony. 

Steven Chabot (retraite), chef adj. de La SQ; Timothy Laurence , caporaL de La GRC; Susan 
MacLean , serg. de La GRC; WiLLiam ELLiott , comm, de La GRC; Gerry Gaetz, chef des operations 
bancaires, Banque du Canada; Jean-Marc Michaud , serg. De La SQ; Richard Deschenes , DG de La 
SQ; et Le president de LACCP, WiLLiam BLair, chef de poLice de Toronto a La remise du Prix de La 
Banque du Canada pour La repression de La contrefagon. 
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By Laura Madison 


It cannot be said more simply than this: 
Social media and social media networking 
is big news for business, governments and 
citizens; thus, it is big news for policing. 
In fact, officers, police chiefs and com¬ 
manders worldwide are no longer dismissing 
the use of Internet-based social tools as 
a fad, trend or teenaged preoccupation. 
Approximately 2,000 policing agencies of 
varying sizes worldwide have signed on to 
the popular social platform called Twitter 
because they have discovered and now view 
social networking as the next evolution in 
human socio-cultural communications. 

Police are waking up to the potential 
of this constantly changing technological 
landscape and are beginning to plan policy 
and guidelines, experiment and assign 
duties around their agencies' use of social 
networking for communications and intel¬ 
ligence purposes. Social networking is very 
quickly, in fact almost daily via technological 
innovation, shaping how, where, when and 
at what speed or cadence police deliver 
messaging and contact citizens in their 
respective communities. 

Policing has always been about communi¬ 
cating directives, public safety announce¬ 
ments and or needs via various channels to 
the public. Effective policing enables a two- 
way dialogue with stakeholders via meetings 
and town-hall type events. Superior policing, 
based very much on the fundamentals of 
community policing theory and policy, is 
specifically about how continued two-way 
dialogue enables and extends the building 
of relationships with the goals of reducing 
criminal events and ultimately resulting in 
safer, responsive and a more long-term resili¬ 
ence within communities and partnerships. 


In short, social media makes it easier to 
locate, communicate with and build rela¬ 
tions with your citizens and do so where 
they have chosen to spend more and more 
of their attention and time. Welcome to 
the new virtual world, where attention is 
the currency and where police are learning 
how to get the attention they need to be 
relevant and effective in today's digital 
economy. 

TWITTER AND POLICING 

Let's take a brief look at exactly how 
police officers and agencies in Canada are 
using the social networking platform Twitter 
to serve their communities. 


In the spring of 2010, the Canadian 
Association of Police on Social Media 
(CAPSM), co-founded by myself and Hervey 
Simard, the head of IT at the Victoria Police 
Service, with the endorsement of their 
progressive Chief, Jamie Graham, began 
the task of collecting data from Twitter 
about police usage of this versatile social 
platform. I had some very basic questions 
about the police use of Twitter that needed 
to be empirically answered, not anecdotally 
via case studies, before I would feel com¬ 
fortable advising police on its use. We col¬ 
lected and surveyed all accounts from the 
United Kingdom, United States and Canada. 
In our highlights CAPSM found that there 
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Par Laura Madison 


DOSSIER 



IL faut bien le dire : La nouveaute de L'heure, 
ce sont Les medias sociaux. Et ce, tant pour Les 
entreprises, Les gouvernements et Les citoyens, que 
pour Les services de poLice. Les services de poLice 
du monde entier ne considerent pLus L'utiLisation des 
outiLs sociaux sur Le Web comme un engouement 
passager propre aux adoLescents. En effet, a L'echeLLe 
pLanetaire, environ 2 000 services de poLice sont 
inscrits a Twitter. Les services de poLice s'eveiLLent 
au potentieL de ce paysage technoLogique evoLutif. 
ILs experimentent au sein de Leur service en utiLisant 
Le reseautage sociaL comme outiL de communication 
et de renseignement. De jour en jour grace aux 
innovations technoLogiques, Le reseautage sociaL 
structure La maniere et La rapidite avec LaqueLLe 
Les services de poLice Livrent Leurs messages aux 
citoyens. 

De tout temps, Le maintien de L'ordre a exige La 
communication de directives et d'avis aux citoyens. 
Un maintien de L'ordre efficace entretient Le dia- 
Logue entre Les parties au moyen de rencontres 
et d'assembLees pubLiques. Un service de poLice 
superieur se fonde sur Les principes de La poLice 
communautaire. Ce reseau d'echange vise La reduc¬ 
tion de La criminaLite et, a Long terme. La creation 
de partenariats avec des communautes receptives, 
resiLientes et securitaires. Bref, Les medias sociaux 
faciLitent La mise en pLace de reLations soLides avec 
nos citoyens au sein d'une communication ou Us 
auront choisi d'investir un peu pLus de Leur temps et 
de Leur attention. Bienvenue dans ce nouveau monde 
virtueL ou L'attention est La monnaie d'echange et ou 
Les services de poLice apprennent comment attirer 
L'interet necessaire afin de s'engager efficacement 
et avec a-propos dans L'ere numerique. 

TWITTER ET LES SERVICES DE POLICE 

Portons un regard rapide sur La fagon dont Les 
agents et Les services de poLice canadiens utiLisent 
La pLateforme de reseautage sociaL Twitter au service 
Leur communaute. 

Au printemps 2010, Le groupe de L'Association 
canadienne de poLice sur des sites de medias sociaux 
(CAPSM), cofondee par moi-meme et Hervey Simard, 
responsabLe des TI au Service de poLice de Victoria 
(avec L'appui du chef progressiste Jamie Graham), a 
commence a recueiLLir des donnees sur L'utiLisation 
de Twitter par Les services de poLice. Mon ques- 
tionnement a ce sujet necessitait des observations 
empiriques, non pas des etudes de cas anecdotiques. 
SeuLes de teLLes observations me permettraient 
ensuite de conseiLLer adequatement Les services de 
poLice sur L'utiLisation de cette pLateforme. Nous 
avons done recense et etudie tous Les comptes du 
Royaume-Uni, des Etats-Unis et du Canada. Faits 
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continued from page 18 

were 62, or 6% of the 1,089 total accounts that identified as 
Canadian police agencies or officers. Canadian police accounts had 
an amazing 36,556 persons who were signed up to receive direct 
communication or to engage in dialogue with their local police 
agency or police representatives. Incredibly, Canadian police, with 
a relatively small number of accounts overall, had sent out 36,110 
messages (known as tweets on Twitter) directly to their interested 
communities! Clearly, we have an active and highly engaged group 
of police agencies and officers in Canada but the next question 
was, "What type of messages are they sending out?" 

Police in Canada are currently using Twitter to message or 
"tweet" to their communities about being on duty—arrests at 
39%, wanted or missing persons at 32%, traffic and safety at 36% 
and—at the highest percentage of all countries surveyed—43% 
of volunteer community involvement. Via Twitter, Canadian police 
and their communities are sharing and discussing the topics that 
build safer and more resilient communities! 

There is real value for community safety when police tweets 
concerning a wanted or missing person or even unsolved criminal 
events are received directly by interested and engaged citizens, 
who desire and will in turn instantly spread your message in real 
time in the geographic area affected. The new reality is that 
your agency no longer needs to wait for the 6 p.m. news to get 
the word out. Police now have an unprecedented opportunity 
to respond, soft control their message, positively brand their 
agency, and also correct rumours and unsubstantiated informa¬ 
tion in real time. 

With all this said, please keep in mind that social network¬ 
ing is not a "police panacea" but when used correctly within an 
overall strategic plan, with the right tools for your communica¬ 
tions or intelligence operational goals, it can be an inexpensive 
and rewarding communications tool. Proudly, we can report that 
many police agencies in Canada are paying attention. Is your 
agency one of them? 

For a complete copy of the Canadian Association of Police on 
Social Media Twitter study please see our CAPSM blog: http:// 
cops2point0.com/2010/09/01/first-ever-police-on-twitter-report- 
now-available/ 

CAPSM website: www.capsm.ca ♦ 

Laura Madison of Toronto is a research criminologist, consultant, 
speaker, strategist, trainer and credited media analyst She has 
completed numerous academic, research and opinion papers for a 
variety of organizations on topics ranging from online privacy, online 
youth social engagement, social media usage by police agencies and 
best practices, psychological explanations of criminal behaviour, and 
crowd sourcing and crisis management on social media. 

As a long time social media practitioner she is now the co-creator 
of the Canadian Association of Police on Social Media and the creator 
of the Lost Treasures missing person's community art project which 
she used to educate Ontario Provincial Police (OPP) in training and 
the public at large. Laura has had her research and social media 
activities and writing published in the popular online technology 
publication and New York Times syndicated "Read, Write, Web", CNN, 
and publications across Canada and the United States. She can be 
contacted at: dark.horse.consulting@gmail.com. 
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saiHants : la CAPSM a decouvert qu'il y avait 62, ou 6 % des 1 
089 comptes qui appartenaient a des agents ou a des services de 
police canadiens. Ces comptes cumulaient un nombre incroyable de 
36 556 abonnes, tous desireux de recevoir des messages instanta- 
nes de leur service de police. Curieusement, les services de police 
canadiens, malgre un nombre restreint d'abonnes, avaient envoye 36 
110 messages (connus sous le nom de tweets) directement a leurs 
communautes respectives! II est clair quTT existe un groupe d'agents 
et de services de police tout a fait engages dans cette approche au 
Canada. La question suivante se pose done : «Quel type de message 
envoient-ils?» 

Les services de police canadiens utilisent Twitter pour commu- 
niquer ou « tweeter » a leurs communautes des informations dans 
I'exercice de leurs fonctions, a propos d'arrestations (39 %), de per- 
sonnes disparues ou recherchees (32 %), de securite routiere (36 %) 
et — le plus fort pourcentage des donnees recensees dans tous les 
pays— d'engagement communautaire benevole (43%). 

Lorsqu'un service de police tweete a propos d'une personne 
disparue ou recherchee, les retombees sont bien concretes, tout 
comme lorsqu'elle le fait a propos de crimes non resolus et qu'elle 
echange des informations directement avec des citoyens. II n'est 
plus necessaire pour votre service d'attendre le bulletin de 18 h 
afin de disseminer de I'information sur un evenement important. 
Void done une ouverture sans precedent a la resolution de crises, 
a un controle plus souple du message que vous desirez vehiculer, 
au positionnement de I'image de marque de votre service et a la 
possibility incroyable de corriger en direct les rumeurs, les questions 
delicates et les informations incompletes ou erronees qui circulent. 

Cela etant dit, il faut de garder en tete que le reseautage social 
n'est pas la « panacee des services de police », mais utilise ade- 
quatement dans le cadre d'un plan strategique, avec les bons outils, 
dans I'atteinte des objectifs operationnels de communication et de 
renseignements, il peut devenir un outil peu couteux et payant. Nous 
sommes tiers de constater que plusieurs services de police du Canada 
sont aux aguets. Votre service est-il un de ceux-la? 

Pour un consulter le document complet de I'Association canadienne 
de police sur des sites de medias sociaux -Twitter, nous vous invitons 
a visiter le blogue de la CAPSM : http://cops2point0.com/2010/09/01/ 
first-ever-police-on-twitter-report-now-available/ 

Site Web de la CAPSM : www.capsm.ca ♦ 

Laura Madison est une chercheuse de Toronto en cnminologie. Pile a mene 
plusieurs recherches universitaires et a redige de nombreux editoriaux 
sur la protection des renseignements personnels, I'engagement social des 
jeunes sur Internet, I'utilisation des medias sociaux par les services de 
police, I'approche psychologique dans /<explication des comportements 
criminels et la gestion de crise par le biais des medias sociaux. 

Active depuis longtemps dans les medias sociaux, elle est cofondatnce 
de I'Association canadienne de police sur les medias sociaux et creatnce 
du projet d'art communautaire pour les personnes disparues qu'elle a 
integre dans la formation des agents de I'Ontano Provincial Police (OPP). 
Laura a vu les resultats de ses recherches et de ses ecrits sur les medias 
sociaux publies dans des medias electroniques tels que la "Read, Write, 
Web" de New York, CNN, et dans maintes autres publications a trovers 
le Canada et les Etats-Unis. Il est possible de la joindre au : dark.horse. 
consulting@gmail. com. 
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un nuuvei uuui ue 

communication 


Par Hervey Simard, 
superviseur de llnformatique, 
Service de police cfe Victoria 


A New 

Communication 

Tool 

By Hervey Simard, 

Information Technology Supervisor, 

Victoria Police Department 

Whenever I talk about social media, two questions 
come up: " How do we use social networking sites and 
instant communication?" and " What's in it for police 
departments ?" These questions are relevant, and the 
answers are many. 

Over the years I have worked in marketing for vari¬ 
ous sectors. I found that although the core message we 
are trying to pass along remains the same, the tools to 
deliver them vary greatly. Whether you're using brochures 
or websites, what matters in your communication plan 
is the message itself. 

The same principle applies to the police. Here at 
the Victoria Police Department, we have established a 
strategic plan that defines a clear message we want to 
convey to citizens. This strategic plan has in turn helped 
us draw up a communication plan. We have taken care 
to study the various tools available to us, and we chose 
those most suitable. There is no lack of tools, including 

continued on page 22 


Chaque fois que je parle des medias sociaux, deux questions font 
surface : comment utiliser les sites sociaux et les moyens de communication 
instantanee? et qu'ont a y gagner les services de police? Ces questions 
sont pertinentes, et les reponses, multiples. 

Au cours des annees, j'ai travaille en marketing dans differents sec- 
teurs. J'ai constate que si I'essentiel du message qu'on tente de faire 
passer demeure le meme, les outils pour le delivrer varient grandement. 
Qu'il s'agisse de brochures ou de sites web, ce qui importe dans votre 
plan de communication est le message en tant que tel. 

Le meme principe s'applique aux services de police. Ici, au Service 
de police de Victoria, nous avons etabli un plan strategique; celui-ci 
definit clairement le message que nous voulons faire passer aux citoyens. 
Ce plan strategique a en retour permis de developper un plan de com¬ 
munication. Nous avons pris le soin d'etudier les differents outils qui 
s'offraient a nous, et avons choisi ceux qui nous convenaient le mieux. 
Les outils ne manquent pas : Facebook, Twitter, Linkedln, MySpace, 
Internet et intranet, les bulletins electroniques, les chroniques et 
cybercarnets (blogs), les depliants et brochures, les communiques de 
presse et plusieurs autres. Vos choix devraient dependre de vous, de 
votre audience, des competences de vos employes et, bien entendu, 
de votre budget. 

Le Service de police de Victoria utilise plusieurs de ces outils. Mais 
si votre message n'est pas d'abord clairement defini, ces methodes 
seront inefficaces. Rappelez-vous que ce sont des outils, et non des 
solutions miracles. suite d la page 22 
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continued from page 21 

Facebook, Twitter, Linkedln, MySpace, Internet and intranet, email 
newsletters, blogs, brochures, media releases and many more. 
Your choice should depend on you, your target audience, your 
employees and, of course, your budget. 

The Victoria Police Department uses many of these tools. But 
if your message is not clear at the outset, these methods will be 
ineffective. Remember that these are tools, not miracle solutions. 

What kind of investment does that entail for police depart¬ 
ments? In the private sector, this is a key issue. Once I had to 
know exactly how many sales our campaign brought in. I submitted 
a monthly report to my managers. 

In the police, there is no talk of "profits." We can not count 
on the number of sales to justify our actions. So, how do we 
assess our gains? 

Accounts on Twitter, Facebook 
and YouTube cost nothing. What 
is needed is an employee who 
knows those platforms and your 
communications objectives. 

I do have a way to measure our involvement. Each department 
must devise its own equations, but the following will perhaps 
inspire you. 

First, accounts on Twitter, Facebook and YouTube cost nothing. 
What is needed is an employee who knows those platforms and 
your communications objectives. 

Before engaging in social sites, we redesigned our website. I 
determined what visitors were looking for and tried to reduce the 
number of clicks needed to get the desired information. 

To know the behaviour of our site users, I installed a tracking 
program. Such a program records data on virtual visitors, including 
the platform used, duration of visit and pages viewed. We also 
learn where the visitor "comes from" and other important data. 

When we talk about where the visitor came from, we mean 
the site or other communication tool he used to find our own 
(called a "reference" in the jargon). It was only after updating 
our website that we turned to the social sites, especially Twitter 
and Facebook. We saw a change in the list of reference sites. 
Each week virtual visitors from Facebook or Twitter pages were 
more numerous. Today, these tools and our weblog are among 
our top five reference sites. So one way to evaluate what you 
have to gain is by using such tools. Your marketing objective 
is to have more and more visitors (known as "traffic") on your 
website, where you control your message. 

You can measure your involvement differently, without using 
specific variables. It boils down to considering the quality of 
your dialogue with citizens. Some tools allow you, for instance, 
to know how many times your virtual visitors have mentioned 
your site as a reference. But more generally, the fact that the 
public speaks of a certain incident and helps to get your message 
across is, in itself, priceless. ♦ 
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Quel genre d'investissement cela represente-t-il pour les services 
de police, et qu'avons-nous a y gagner? Dans le secteur prive, 
c'est une question essentielle. Jadis, je devais savoir exactement 
combien de ventes notre campagne publicitaire allait rapporter. 
Je deposais a la direction des rapports mensuels. 

Pour les forces policieres, nous ne parlons pas precisement de 
« profits ». On ne peut pas non plus compter sur le nombre de 
ventes pour justifier nos actions. Done, comment evaluer ce que 
nous avons a y gagner? 

J'ai bien une fagon de mesurer notre implication. Chaque 
service doit trouver ses propres equations, mais ce qui suit vous 
inspirera peut-etre. 

Tout d'abord, les frais pour ouvrir des comptes Twitter , Facebook 
et YouTube sont de 0 $. Ce qu'il faut, c'est un employe qui connait 
le domaine et votre objectif de communication. 

Avant de nous impliquer du cote des sites sociaux, nous avons 
refait notre site web. J'ai determine ce que les visiteurs recher- 
chaient et tente de diminuer le nombre de clics necessaires pour 
obtenir I'information desiree. 

Pour connaitre le comportement des utilisateurs de notre site, 
j'ai installe un programme analytique. Un tel programme enregistre 
des donnees sur les visiteurs virtuels : la plateforme utilisee, la 
duree de la visite, les pages consultees... Nous apprenons aussi 
d'ou « vient » le visiteur, et d'autres donnees d'importance. 

Les frais pour ouvrir des comptes 
Twitter, Facebook et YouTube sont 
de 0 $. Ce qu’il faut, c’est un 
employe qui connait le domaine et 
votre objectif de communication. 

Lorsque nous parlons de la provenance du visiteur, nous enten- 
dons par La le site ou autre outil de communication qu'il a utilise 
pour trouver le notre (appele « reference » dans le jargon). C'est 
seulement apres avoir mis a jour notre site web que nous nous 
sommes tournes vers les sites sociaux, en particular Twitter et 
Facebook. Nous avons constate un changement dans la Liste des 
sites de reference : chaque semaine, les visiteurs virtuels en 
provenance d'une page Facebook ou Twitter etaient de plus en 
plus nombreux. Aujourd'hui, ces deux outils et notre cybercarnet 
sont parmi les cinq principaux sites de reference. Voila done une 
fagon d'evaluer ce que vous avez a gagner en utilisant ce genre 
d'outils. Votre objectif marketing est d'avoir toujours plus de 
visiteurs (ce qu'on appelle le « trafic ») sur votre site web, ou 
vous maitrisez votre message. 

Vous pouvez mesurer differemment votre implication, sans 
utiliser de variables precises. II s'agit en somme de considerer la 
qualite de votre dialogue avec les citoyens. Des outils permettent, 
par exemple, de savoir combien de fois vos visiteurs virtuels ont 
cite votre site en reference. Mais plus generalement, le fait que 
le public parle d'un certain incident et aide ainsi a faire passer 
votre message est, en soi, inestimable. ♦ 
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Let’s not be so 

Anti-Social about 
Social Media 

By Mike Parker and Ward Clapham 

To avoid social media is like ignoring the policing of a mas¬ 
sive new housing development in a modern city. The good people 
are there, going about their lives. Yet so are the troublemakers. 
The police are needed here, like every other community, but are 
we there? 

Increasingly throughout the United States and Canada, police 
agencies have gone from witnessing the creation and evolution 
of social media just a few years ago, to easing in, little by little. 
To many policing leaders, the reasons to join this 21 st century 
creation and revolution of instant communications are often 
overshadowed by a different set of reasons not to. 

PUBLIC TRENDS 

Thirteen-year-olds post cell phone videos on their Facebook 
page in Edmonton, while deputies informally text their sergeants 
in Los Angeles County, and a chief is asked for his Twitter address 
while making a community presentation in the Lower Mainland of 
BC. Flash mob violence by thousands flared earlier this year in 
Philadelphia after a series of Tweets, and anarchists coordinated 
their activities via Twitter at the G20 summit in Toronto. 

If some of this now-commonplace terminology and capabilities 
are new to you, you are not alone. There are still many members 
of the public who don't use social media, but there are over half a 
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Ne soyons pas trop 

antisociaux avec les 
medias sociaux 

Par Mike Parker et Ward Ciapham 

Faire fi des medias sociaux, c'est comme negliger le maintien de 
L'ordre dans le nouveau quartier residential d'une ville moderne. Des 
gens sympas y vivent, mais il y a aussi les fauteurs de troubles. 
Et comme partout ailleurs, la police est necessaire. Repondrons- 
nous a I'appel? 

De plus en plus aux Etats-Unis et au Canada, les services de 
police, qui avaient ete les temoins passifs de la creation et de 
revolution des medias sociaux, s'y font une place. Mais comme 
plusieurs chefs demeurent hesitants, la question merite d'etre 
etudiee. Apres tout, le monde des communications connait une 
veritable revolution. 

TENDANCES 

A Edmonton, des jeunes de 13 ans publient sur Facebook des 
videos prises avec leurs portables. Dans le comte de Los Angeles, 
des deputes envoient des textos a leurs sergents. Pendant une 
conference dans la Vallee du Bas-Fraser, un chef se fait deman- 
der son adresse Twitter. Plus tot cette annee, des tweets ont su 
joindre des milliers de personnes pour des rassemblements eclair 
a Philadelphie, et des anarchistes ont coordonne leurs actions via 
Twitter a I'occasion du sommet du G20 a Toronto. 

Certaines de ces nouvelles methodes vous sont inconnues? Vous 
n'etes pas le seul. Une partie du public n'utilise toujours pas les 
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From left to right at the 2010 CACP Conference: 
Assistant Commissioner Dale McGowan, Commanding 
Officer, Province of Saskatchewan, Royal Canadian 
Mounted Police; Chief Constable Jim Chu, Vancouver 
Police Department, British Columbia; Captain Mike 
Parker, Los Angeles County Sheriff's Department; 
Chief Officer Ward Clapham, South Coast BC 
Transportation Authority Police; Deputy Chief Dave 
Jones, New Westminster Police Department, British 
Columbia. 


De gauche a droite a la Conference 2010 de I'ACCP: 
le commissaire adjoint Dale McGowan, commandant 
de la province de la Saskatchewan, Gendarmerie 
royale du Canada, le chef de police Jim Chu de 
la police de Vancouver, le capitaine Mike Parker, 
du Service de police de Los Angeles, le chef Ward 
Clapham de la police de la regie des transports de 
la cote sud de C.-B .; le chef adjoint Dave Jones, 
Service de police de New Westminster, Colombie- 
Britannique. 
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billion people who do. Most that don't use it aren't too concerned 
about whether or not the police use it. But a growing number 
of people are judging our competence in instant communications 
and social media and finding us lacking. 

Now that the capacity exists, some people, and especially the 
younger generations—the same generations we want to recruit to 
our policing agencies—feel that if you don't communicate directly 
to them you don't care, or you are behind the times. Either way, 
their confidence in our abilities slips. 

OFFICERS IN THE KNOWLEDGE-WORKER AGE 

It used to take a seasoned officer to be able to problem-solve 
any of the complex policing situations we face. Yet there is a 
new kind of officer position using new technology in the growing 
knowledge-worker age. These officers understand at least a little 
about policing and a lot about applying instant communications, 
and they are empowered by management. When done right, this 
can result in a remarkable new ability for police to communicate 
directly with the public, and not rely on the news media to convey 
our message and thus to define us. 

OFF-DUTY OFFICERS 

A New York officer's profane MySpace postings included saying 
he was feeling "devious" the day before he made a contested 
arrest. This was used by a defense attorney to reduce the officer's 
credibility and gain an acquittal on serious felony charges. 

Many young officers are posting their feelings and comments 
about their favourite songs, weekend activities, and their opinions 
of their police agencies on their Facebook pages. While unset¬ 
tling and odd to command officers, it seems perfectly normal to 
other generations. 

TO-DO LIST 

So what can be done by a police leader who wants to par¬ 
ticipate in this new public expectation? 

Accept that not everyone feels about it the same way you 
do, attend training seminars, read articles like this one, and 
embrace it by having a young family member show you how it 
works. Meanwhile, empower a few knowledgeable officers to be 
social media interpreters for your police agency, monitor relevant 
social media sites, and work towards establishing policy that fits 
in with your goals. 

More than anything; keep an open mind. Instant communica¬ 
tions and social media can seem like a blurry, confusing, waste 
of time. But if you take a look, you will see there are 9-1-1 calls 
stacking up in that new neighbourhood. ♦ 

Captain Mike Parker and Chief Ward Clapham presented on the subject 
of Social Media at the CACP Conference in August 2010. Mike Parker 
is a 26-year veteran of the Los Angeles County Sheriffs Department. 
He commands the Sheriffs Headquarters Bureau , which leads the 
media relations and marketing efforts for the largest sheriffs 
department and second largest policing agency in the United States. 
Ward Clapham is the former Chief Officer of the South Coast British 
Columbia Transportation Authority Police Service (Transit Police); his 
email is info@wardclapham.com. He also served for 28 years with 
the RCMP and retired as a Superintendent. 
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medias sociaux - ce qui n'empeche pas plus d'un demi-milliard de 
gens de le faire. Parmi les non-inities, peu se soucient de I'usage 
que pourrait en faire la police. Mais de plus en plus de gens eva- 
luent severement nos competences en matiere de communication 
instantanee et de medias sociaux. 

De nos jours, beaucoup nous croient irresponsables ou faineants 
si nous n'arrivons pas a les joindre instantanement. Leur confiance 
s'en trouve affectee, et c'est particulierement le cas aupres des 
jeunes, generation parmi laquelle nous voulons recruter nos pro¬ 
chains agents. 

AGENTS DE LA PAIX ET SPECIALISTES DE L'INFORMATION 

Jusqu'a recemment, il fallait mobiliser un agent chevronne pour 
resoudre les problemes complexes auxquels nous faisons face. Mais 
en cette ere de I'information, il existe de nouveaux postes ou I'on 
tire profit des nouvelles technologies. Ces agents en connaissent 
au moins un peu sur les techniques policieres, et beaucoup sur 
les communications instantanees - sans parler de leur sens de la 
gestion. Nous pouvons alors beneficier d'excellents moyens de nous 
adresser directement au public, sans avoir a dependre des chaines 
mediatiques qui fagonnent notre image. 

HORS SERVICE 

La veille d'une arrestation contestee, un agent new-yorkais avait 
naiVement ecrit sur MySpace qu'il se sentait « retors ». L'avocat de la 
defense a utilise cette information pour affaiblir la credibility de I'agent 
et faire acquitter des accusations de crime grave pour son client. 

De nombreux jeunes agents parlent de leur week-end ou de 
leurs chansons preferees sur leur page Facebook ; certains etalent 
leur etat d'ame au sujet de leur service de police. Ce qui est 
impensable pour les hauts grades semble parfaitement normal a 
d'autres generations. 

QUOIFAIRE 

En tant que chef de police, comment pouvez-vous repondre a 
cette nouvelle attente du public? 

Acceptez que les opinions sur ce sujet varient, participez a 
des seminaires, lisez des articles comme celui-ci, et demandez a 
un jeune de la famille de vous montrer les rouages. Entre-temps, 
releguez a quelques agents competents la tache d'interpretation en 
medias sociaux pour votre service. Surveillez les sites pertinents, et 
elaborez une politique qui va de pair avec vos objectifs. 

Surtout, gardez I'esprit ouvert. Le monde des medias sociaux peut 
sembler n'etre qu'une vague perte de temps. Mais si vous portez 
attention, vous verrez que ce nouveau voisinage a besoin de vous. 
Les appels 911 se multiplient deja. ♦ 

Le capitaine Mike Parker et le chef Ward Clapham ont traite des medias 
sociaux au congres de IACCP en aout 2010. Mike Parker est un veteran 
de 26 ans au departement du sherif du comte de Los Angeles. Il dirige 
le Bureau central du sherif charge des relations mediatiques et des 
operations de marketing pour le plus grand departement de sherif et 
le deuxieme plus grand service de police des E.-U. Ward Clapham est 
ancien officier superieur au South Coast British Columbia Transportation 
Authority Police Service (Transit Police). Son adresse courriel est info@ 
wardclapham.com. Il a aussi ete membre de la GRC pendant 28 ans; 
a sa retraite, il etait surintendant. 
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Calendar of Events 
Calendrier des evenements 



HR Committee Conference 
Date: September 25-27, 2011 
Location: Marriott Ottawa, 
Ottawa, ON 


Conference du Comite des ressources 
humaines 

Date : Du 25 au 27 septembre 2011 
Lieu : Marriott Ottawa, 

Ottawa, Ontario 


Law Enforcement Quality Assurance 
"Quality Assurance for the Citizen" 
Date: November 28- December 1, 2010 
Location: Fairmont Chateau 
Frontenac, Quebec City, QC 

Assurance qualite dans ^application 
de la loi: L'assurance Qualite pour le 
citoyen 

Date : Du 28 novembre au 

l er decembre 2010 

Lieu : Fairmont Chateau Frontenac, 

Quebec, Quebec 

The Fourth Canadian Public Safety 
Interoperability Workshop: A CITIG 
National Forum "From Action to 
Results" 

Date: December 5-8, 2010 
Location: Fairmont Empress, 

Victoria, BC 

Quatrieme atelier canadien sur I'inte- 
roperabilite de la securite publique : 
un forum national du GICTI « De fac¬ 
tion aux resultats » 

Date : Du 5 au 8 decembre 2010 
Lieu : Fairmont Empress, 

Victoria, Colombie-Britannique 

Canada's National Pipeline/ 

Convoy Conference 
Date: May 1-4, 2011 
Location: Fairmont Royal York, 
Toronto, ON 

Conference nationale du Canada sur 
les pipelines et convois 
Date : Du 1 au 4 mai 2011 
Lieu : Fairmont Royal York, 

Toronto, Ontario 

CACP Annual Conference 2011 
Date: August 21-24, 2011 
Location: Caesars, Windsor, ON 

Conference annuelle de I'ACCP 2011 
Date : Du 21 au 24 aout 2011 
Lieu : Caesars, Windsor, Ontario 



Over 330 public safety agencies in the United States, 
Australia, Canada and New Zealand stake their 
reputations on lAPro. 


They know that detecting performance and misconduct 
issues upstream before they become serious is a best 
practice they can't afford to be without. 

To learn more about lAPro and proactive integrity, 
contact us at 800-620-8504 or www.iaprofessional.com. 

IAPRO 

THE LEADING PROFESSIONAL STANDARDS SOFTWARE. WORLDWIDE. 

www.iaprofessional.com 


FALL»AUTOMNE 2010 25 









INDEX TO ADVERTISERS / INDEX DES ANNONCEURS 


ACCESS CONTROL SYSTEMS 

CVDS.4 

DNA IDENTIFICATION/COLLECTION 

Bode Technology Group.26 

DNA TESTING 

Maxxam.13 


EMERGENCY LIGHTING & SOUND 

D & R Electronics Company Ltd.13 

FLEET SALES & LEASING 

Chrysler Canada.outside back cover 

INTERNAL AFFAIRS/PROFESSIONAL 
STANDARDS UNIT SOFTWARE 

Cl Technologies, Inc.25 


JUSTICE STUDIES PROGRAM (PART-TIME) 


University of Guelph-Humber.26 

LAW ENFORCEMENT EQUIPMENT 

Bushnell Outdoor Products.26 

LIGHTING 

Whelen Engineering Co., Inc.10 

PHOTO ENFORCEMENT 

ACS, A Xerox Company.26 

RUGGED NOTEBOOK COMPUTERS 

Panasonic Canada, Inc.3 

SATELLITE COMMUNICATIONS 

LightSquared.7 


SECURITY, INCIDENT MANAGEMENT & 


EMERGENCY RESPONSE 

Intergraph Canada Ltd.12 

TRAINING 

American Military University.4 

WEAPON MOUNTS 

Big Sky Racks Inc.7 


WIRELESS COMMUNICATIONS 

Harris Canada 

Systems, Inc.inside front cover 

WIRELESS VIDEO 

Tactical Electronics.inside back cover 



For more information on the Justice Studies program and the 
University of Guelph-Humber please visit: 


• Flexible schedules with in-class and 
distance based learning 

• Add value to your career with a university 
degree 

• Students benefit from the vast experience 
of highly trained educators with policing 
and justice background 

• Develop new networks with diverse justice 
organizations and agencies 


Toronto a Ontario 


UNIVERSITY OF 

Guelph 

Humber 


Bachelor of Applied Arts 
in Justice Studies 


Canada’s Automated Photo Enforcement Leader 

We provide photo enforcement solutions that deter careless driving, maximize resources and 
keep people safe. 

Our photo enforcement options 

• Red light with speed enforcement • Photo radar and laser-based photo speed systems 

• E-ticketing • CrossSafe™ school bus safety enforcement 

• License plate recognition • Transit lane enforcement 

Heidi Adler 

1332 Khalsa Drive, Suite 8 • Mississauga, ON L5S OA2 
416.9942037 • heidi.adler@acs-inc.com 

www.acs-inc.com 
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DNA IDENTIFICATION/COLLECTION 

Bode Technology Group 

10430 Furnace Rd., Ste. 107 

Lorton,VA 22079 

Phone: (866) 263-3443 

E-mail: Bode.service@bodetech.com 

Web: www.bodetech.com 

Bode Technology serves the law enforcement 

and identification markets in providing state- 

of-the-art human DNA analysis, innovative 

DNA collection products and Radio Frequency 

Identification (RFID) evidence tracking and 

management solutions. 


LAW ENFORCEMENT EQUIPMENT 

Bushnell Outdoor Products 

25 A East Pearce St. 

Richmond Hill, ON L4B 2M9 

Phone: (905) 771-2980 

Fax: (905) 771-2984 

E-mail: rgerber@bushnell.com 

Web: www.bushnell.com 

Bushnell Outdoor Products is a global 

manufacturer of Uncle Mike’s Law 

Enforcement® products that are designed with 

officer safety, operation and performance in 

mind. Enhance performance with our range of 

quality products. Visit www. unclemikesle. com 
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2010 DODGE CHARGER POLICE 


CHRYSLER 

Canada 

Fleet Operations 

www.fleetchrysler.ca 1.800.463.3600 


Complete results at www.michigan.gov/msp. 


(1) Based on 2010 Michigan State Police performance testing, comprised of HEMl®-powered Dodge Charger Policd vehicle measured against Crown Victoria Police Interceptor and 
Chevrolet Impala Police vehicle. (2) Based on 3.5L 17 city/25 hwy, 5.7L 16 city/2'5 hwy'll.S. EPA estimated mpg. (3) See your dealer for limited warranty details. 


STREET SMART FLEET SMAR1 


In the authoritative Michigan State Police Comparison Trials, the 2010 Dodge Charger Police with the 
5.7-litre HEMI® V8 outperformed the Chevrolet Impala and Crown Victoria Interceptor in decisive fashion. 
The verdict? Charger's vehicle dynamics deliver the optimum balance between handling, acceleration apd' 
braking. Numbers like these add up to real street smarts. 

- 0 to 60 mph in 6 seconds 
- Stopping in 43.7 metres from 96 km/h 
- 9.4 L/100 km (2) 

- 368 hp @ 5,200 rpm 
- Top lap average of 1:36:90 

Add to that our 5-Year/100,000 Kilometre Powertrain Warranty,® our built-in safety features, top-rated 
vehicle ergonomics and overall low cost of operation, and the 2010 Dodge Charger Police vehicle is one 
smart choice for your fleet. Visit www.fleetchrysler.ca or call 1.800.463.3600 and find out why the 
2010 Dodge Charger Police vehicle is showing up on the most wanted list of law enforcement agencies everywhere. 































